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1.0 Preamble: The revised MBA Curriculum 2022 finetunes the MBA 2019 Pattern which was built upon the Choice 

Based Credit System (CBCS) and Grading System and the Outcome Based Education. The MBA Curriculum 2022 
also incorporates several aspects of NEP.  
 

2.0 Definitions: 
2.1 Outcome Based Education: 
2.1.1 Outcome Based Education (OBE) Approach:  Outcomes are about performance, and this implies: 

a) There must be a performer – the student (learner), not only the teacher 
b) There must be something performable (thus demonstrable or assessable) to perform 
c) The focus is on the performance, not the activity or task to be performed 

2.1.2 Programme Educational Objectives (PEOs): Programme Educational Objectives are a set of broad future-
focused student performance outcomes that explicitly identify what students will be able to do with what 
they have learned, and what they will be like after they leave school and are living full and productive lives. 
Thus PEOs are what the programme is preparing graduates for in their career and professional life (to attain 
within a few years after graduation1). 

2.1.3 Graduate Attributes (GAs): Graduate Attributes (GAs) are the qualities, knowledge and capabilities that 
students are encouraged to take responsibility for developing throughout their studies and are the defining 
characteristics of the students passing out of the MBA program. These attributes include, but go beyond, the 
disciplinary expertise or technical knowledge.  

2.1.4 Programme Outcomes (POs): Programme Outcomes are a set of narrow statements that describes what 
students (learners) of the programme are expected to know and be able to perform or attain by the time of 
graduation.  

2.1.5 Programme Specific Outcomes (PSOs): Programme Outcomes are a set of narrow statements that describes 
what students (learners) of a particular specialization of the programme are expected to know and be able to 
perform or attain by the time of graduation. PSOs are also a function of the various course combinations 
offered by the Institute. 

2.1.6 Learning Outcomes: A learning outcome is what a student CAN DO as a result of a learning experience. It 
describes a specific task that he/she is able to perform at a given level of competence under a certain 
situation. The three broad types of learning outcomes are: 

a) Disciplinary knowledge and skills 
b) Generic skills 
c) Attitudes and values 

2.1.7 Course Outcomes (COs): A set of specific statements that describes the complex performances a student 
should be capable of as a result of learning experiences within a course. 

2.1.8 Teaching and Learning Activities (TLAs): The set of pedagogical tools and techniques or the teaching and 
learning activities that aim to help students to attain the intended learning outcomes and engage them in 
these learning activities through the teaching process. 

2.1.9 Assessment: It is the process of collecting, recording, scoring, describing and interpreting information about 
learning 

2.1.10 Outcome Based Assessment (OBA): An assessment system that asks course teachers to first identify what it is 
that we expect students to be able to do once they have completed a course or program. It then asks course 
teachers to provide evidence that they are able to do so. In other words, how will each learning outcome be 
assessed? What evidence of student learning is most relevant for each learning outcome and what standard 
or criteria will be used to evaluate that evidence? Assessment is therefore a key part of outcome-based 
education and used to determine whether or not a qualification has been achieved. 

2.1.11 Rubric (Assessment Rubric): A rubric for assessment, also called a scoring guide, is a tool used to interpret and 
grade students on any kind of work against criteria and standards. 
 

2.2 Academic credit: An academic credit is a unit by which the course work (theory/ practical/ training) is measured. 
Each course may be allotted credits in proportion to the time expected to be devoted by the student for that course. 
Thus, it determines the number of hours of instructions required per week 

                                                             
1 Graduation refers to passing out of the MBA programme. Graduation does NOT refer to 10+2+3/4 degree e.g. BA, BE, etc. 



ANNEXURE I 
GENERIC CORE (GC) COURSES – 3 Credits Each 

50 Marks FORMATIVE ASSESSMENT, 50 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

101 GC – 01 Managerial Accounting  I 

102 GC – 02 Organizational Behaviour I 

103 GC – 03 Economic Analysis for Business Decisions I 

104 GC – 04 Business Research Methods I 

105 GC – 05 Basics of Marketing I 

106 GC – 06 Digital Business I 

201 GC – 07 Marketing Management II 

202 GC – 08 Financial Management II 

203 GC – 09 Human Resources Management  II 

204 GC – 10 Operations & Supply Chain Management II 

301 GC – 11 Strategic Management  III 

302 GC – 12 Decision Science III 

303 GC – 13 Summer Internship Project* III 

401 GC – 14 Enterprise Performance Management IV 

402 GC – 15 Indian Ethos & Business Ethics IV 

* Six Credits 
  



 
GENERIC ELECTIVES UNIVERSITY LEVEL (GE – UL) COURSES – 2 Credits Each 

00 Marks FORMATIVE ASSESSMENT , 50 Marks SUMMATIVE EVALUATION  

Course # Course Code Course Semester 

Any 3 courses to be selected from the following list in Semester I  

107 GE - UL - 01 Management Fundamentals  I 

108 GE - UL - 02 Indian Economy  I 

109 GE - UL - 03 Entrepreneurship Development I 

110 GE - UL - 04 Essentials of Psychology for Managers  I 

111 GE - UL - 05 Legal Aspects of Business  I 

112 GE - UL - 06 Demand Analysis & Forecasting I 

Any 3 courses to be selected from the following list in Semester II  

207 GE - UL - 07 Contemporary Frameworks in Management II 

208 GE - UL - 08 Geopolitics & World Economic Systems  II 

209 GE - UL - 09 Start Up and New Venture Management II 

210 GE - UL - 10 Qualitative Research Methods  II 

211 GE - UL - 11 Business, Government & Society II 

212 GE - UL - 12 Business Process Re-engineering II 

Any 3 courses to be selected from the following list in Semester III 

306 GE - UL - 13 International Business Economics  III 

307 GE - UL - 14 International Business Environment  III 

308 GE - UL - 15 Project Management III 

309 GE - UL - 16 Knowledge Management III 

310 GE - UL - 17 Corporate Governance  III 

311 GE - UL - 18 Management of Non-profit organizations III 

Any 2 courses to be selected from the following list in Semester IV 

405 GE - UL - 19 Global Strategic Management IV 

406 GE - UL - 20 Technology Competition and Strategy IV 

407 GE - UL - 21 Cyber Laws IV 

408 GE - UL - 22 Corporate Social Responsibility & Sustainability IV 

 
  



 
GENERIC ELECTIVES INSTITUTE LEVEL (GE – IL) COURSES – 2 Credits Each 

50 Marks FORMATIVE ASSESSMENT , 00 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

Maximum 3 courses to be selected from the following list in Semester I 

113 GE - IL - 01 Verbal Communication Lab  I 

114 GE - IL - 02 Enterprise Analysis & Desk Research I 

115 GE - IL - 03 Selling & Negotiation Skills Lab I 

116 GE - IL - 04 MS Excel I 

117 GE - IL - 05 Business Systems & Procedures I 

118 GE – IL- 06 Managing Innovation I 

119 GE – IL- 07 Foreign Language – I I 

Maximum 1 course to be selected from the following list in Semester II 

213 GE – IL - 08 Written Analysis and Communication Lab  II 

214 GE – IL - 09 Industry Analysis & Desk Research II 

215 GE – IL - 10 Entrepreneurship Lab II 

216 GE – IL - 11 SPSS II 

217 GE – IL - 12 Foreign Language – II II 

 
  



 
SUBJECT CORE (SC) COURSES: Specialization – Marketing Management (MKT) 

3 Credits Each, 50 Marks FORMATIVE ASSESSMENT, 50 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

205 MKT SC – MKT- 01 Marketing Research  II 

206 MKT SC – MKT- 02 Consumer Behaviour II 

304 MKT SC – MKT- 03 Services Marketing  III 

305 MKT SC – MKT- 04 Sales & Distribution Management III 

403 MKT SC – MKT- 05 Marketing 4.0 IV 

404 MKT SC – MKT- 06 Marketing Strategy IV 

 
SUBJECT ELECTIVE (SE - IL) COURSES: Specialization – Marketing Management (MKT) 

2 Credits Each, 50 Marks FORMATIVE ASSESSMENT, 00 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

Maximum 2 courses to be selected from the following list in Semester II 

217 MKT SE – IL - MKT- 01 Integrated Marketing Communications II 

218 MKT SE – IL - MKT- 02 Product & Brand Management II 

219 MKT SE – IL - MKT- 03 Personal Selling Lab  II 

220 MKT SE – IL - MKT- 04 Digital Marketing  - I II 

221 MKT SE – IL - MKT- 05 Marketing of Financial Services - I II 

222 MKT SE – IL - MKT- 06 Marketing of Luxury Products II 

Maximum 3 courses to be selected from the following list in Semester III 

312 MKT SE – IL - MKT- 07 Business to Business Marketing  III 

313 MKT SE – IL - MKT- 08 International Marketing  III 

314 MKT SE – IL - MKT- 09 Digital Marketing  - II  III 

315 MKT SE – IL - MKT- 10 Marketing of Financial Services - II III 

316 MKT SE – IL - MKT- 11 Marketing Analytics  III 

317 MKT SE – IL - MKT- 12 Marketing of High Technology Products III 

Maximum 2 courses to be selected from the following list in Semester IV 

409 MKT SE – IL - MKT- 13 Customer Relationship Management  IV 

410 MKT SE – IL - MKT- 14 Rural & Agriculture Marketing IV 

411 MKT SE – IL - MKT- 15 Tourism & Hospitality Marketing IV 

412 MKT SE – IL - MKT- 16 Retail Marketing IV 

413 MKT SE – IL - MKT- 17 Retailing Analytics  IV 

414 MKT SE – IL - MKT- 18 Marketing to Emerging Markets & Bottom of the Pyramid IV 

 
  



 
SUBJECT CORE (SC) COURSES: Specialization – Financial Management (FIN) 

3 Credits Each, 50 Marks FORMATIVE ASSESSMENT, 50 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

205 FIN SC – FIN - 01 Financial Markets and Banking Operations II 

206 FIN SC – FIN - 02 Personal Financial Planning II 

304 FIN SC – FIN - 03 Advanced Financial Management  III 

305 FIN SC – FIN - 04 International Finance III 

403 FIN SC – FIN - 05 Financial Laws IV 

404 FIN SC – FIN - 06 Current Trends & Cases in Finance IV 

 
SUBJECT ELECTIVE (SE - IL) COURSES: Specialization –  Financial Management (FIN)  

2 Credits Each, 50 Marks FORMATIVE ASSESSMENT, 00 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

Maximum 2 courses to be selected from the following list in Semester II 

217 FIN SE – IL - FIN - 01 Securities Analysis & Portfolio Management II 

218 FIN SE – IL - FIN - 02 Futures and Options II 

219 FIN SE – IL - FIN - 03 Direct Taxation II 

220 FIN SE – IL - FIN - 04 Financial Reporting  II 

221 FIN SE – IL - FIN - 05 Retail Credit Management- Lending & Recovery II 

222 FIN SE – IL - FIN - 06 Banking Laws & Regulations II 

223 FIN SE – IL - FIN - 07 Fundamentals of Life Insurance – Products and Underwriting II 

224 FIN SE – IL - FIN - 08 General Insurance - Health and Vehicle II 

Maximum 3 courses to be selected from the following list in Semester III 

312 FIN SE – IL - FIN - 09 Behavioural Finance III 

313 FIN SE – IL - FIN - 10 Technical Analysis of Financial Markets III 

314 FIN SE – IL - FIN - 11 Commodities Markets III 

315 FIN SE – IL - FIN – 12 Indirect Taxation III 

316 FIN SE – IL - FIN – 13 Corporate Financial Restructuring III 

317 FIN SE – IL - FIN - 14 Financial Modeling III 

318 FIN SE – IL - FIN – 15 Digital Banking III 

319 FIN SE – IL - FIN – 16 Treasury Management III 

320 FIN SE – IL - FIN – 17 Project Finance and Trade Finance III 

321 FIN SE – IL - FIN – 18 Insurance Laws & Regulations III 

322 FIN SE – IL - FIN – 19 Marine Insurance III 

323 FIN SE – IL - FIN – 20 Fire Insurance III 

Maximum 2 courses to be selected from the following list in Semester IV 

409 FIN SE – IL - FIN – 21 Fixed Income Securities IV 

410 FIN SE – IL - FIN – 22 Business Valuation IV 

411 FIN SE – IL - FIN – 23 Risk Management IV 

412 FIN SE – IL - FIN – 24 Strategic Cost Management IV 

413 FIN SE – IL - FIN – 25 Rural and Micro Finance IV 

414 FIN SE – IL - FIN - 26 Reinsurance IV 

415 FIN SE – IL - FIN – 27 Agricultural Insurance IV 

 

SUBJECT CORE (SC) COURSES: Specialization – Human Resource Management (HRM) 

3 Credits Each, 50 Marks FORMATIVE ASSESSMENT, 50 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

205 HR SC – HRM – 01 Competency Based Human Resource Management II 



206 HR SC – HRM – 02 Employee Relations & Labour Legislation II 

304 HR SC – HRM - 03 Strategic Human Resource Management III 

305 HR SC – HRM - 04 HR Operations III 

403 HR SC – HRM - 05 Organizational Diagnosis & Development IV 

404 HR SC – HRM - 06 Current Trends & Cases in Human Resource Management IV 

 
SUBJECT ELECTIVE (SE - IL) COURSES: Specialization – Human Resource Management (HRM) 

2 Credits Each, 50 Marks FORMATIVE ASSESSMENT, 00 Marks SUMMATIVE EVALUATION 

Course No. Course Code Course Semester 

Maximum 2 courses to be selected from the following list in Semester II 

217 HRM SE – IL - HRM - 01 Labour Welfare II 

218 HRM SE – IL - HRM - 02 Lab in Recruitment and Selection II 

219 HRM SE – IL - HRM - 03 Learning and Development  II 

220 HRM SE – IL - HRM - 04 Public Relations  & Corporate Communications II 

221 HRM SE – IL - HRM - 05 HR Analytics II 

222 HRM SE – IL - HRM - 06 Conflict and Negotiation Management II 

Maximum 3 courses to be selected from the following list in Semester III 

312 HR SE – IL - HRM - 07 Talent Management   III 

313 HR SE – IL - HRM - 08 Psychometric Testing and Assessment  III 

314 HR SE – IL - HRM - 09 HR perspective in Mergers and Acquisition  III 

315 HR SE – IL - HRM - 10 International HR III 

316 HR SE – IL - HRM - 11 Mentoring and Coaching  III 

317 HR SE – IL - HRM - 12 Compensation and Reward management III 

318 HR SE – IL - HRM - 13 Performance Management System III 

319 HR SE – IL - HRM - 14 Change Management & New Technologies in HRM III 

Maximum 2 courses to be selected from the following list in Semester IV 

409 HR SE – IL - HRM - 15 Labour Legislation  IV 

410 HR SE – IL - HRM - 16 Designing HR Policies IV 

411 HR SE – IL - HRM - 17 Labour Economics and Costing IV 

412 HR SE – IL - HRM - 18 Best Practices in HRM IV 

413 HR SE – IL - HRM - 19 Employee Engagement and Ownership IV 

414 HR SE – IL - HRM – 20 Leadership and Succession Planning IV 

415 HR SE – IL - HRM - 21 E - HRM IV 

 
  


